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(*) Sponsor Types: Cart Sponsor for $100 / Tee Sponsor, Contest Sponsor, Putting Green Sponsor,

or Driving Range Sponsor for $250.
Available Contests:

Longest Drive (Men & Women) , Longest Drive Accuracy (Men & Women) , Longest Putt (Men &

Women) , Closet to the Pin (All)

Golfers

Special Recognition

Some Sponsorship Packages include two or
four golfers. All golfers will be provided with
lunch, dinner, snacks, unlimited beer and soft
drinks, a golf outing favor to each individual
player , various other gifts and an opportunity
to win door prizes.

Sponsor Directory

At this year's event, we will be introducing our
Knights Sponsor Directory. Each player will
receive the directory at the event. In addi-
fion, we will distribute these Directories to the
entire membership of Council 6923 in Fishers
(iust over 400 families). We feel this is an im-
portant way for Knights to support those cor-
porations that support our causes. This Direc-
tory will also be available on our Council
website with the option of a hot link to spon-
sor web-sites or sending an email to a specific
address.

Discount

Sponsors will also have the opportunity to
offer a discount in the Knights Sponsor Direc-
tory.

Signage

As in years past, some sponsorship packages
will include signage recognition at the tee
box of their sponsored hole.

Special Gold or Silver Sponsorship recognition
on hole signage, electronic advertising, and
in the Knights Sponsor Directory.
Sponsor-A-Priest

A unigue sponsorship opportunity is available
called Sponsor-A-Priest. Just as the name
implies, you can allow a priest to play in the
event free of charge. This sponsorship also
includes an additional player entry fee.

Beer Cart

As in most golf oufings, the most popular
carts on the course will be the Refreshment
Carts. Beer Sponsors will be recognized with
signage on one of these mobile refreshment
stands.

Verbal Recognition

Lunch and Title Sponsors will be recognized
verbally and with signage at several points
throughout the day including registration,
lunch, and after the event during the raffle
and dinner.

Gift Recognition

The ftitle sponsor’s logo will appear alongside
the Knights of Columbus Charity Golf Outing
logo on the event program and on the golf
outing favor given to each player.

KNIGHTS OF COLUMBUS OF FISHERS
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The Knights of Columbus of Fishers are very
KOECR proud to continue a tradition of providing funds

for various charities with the 17th Annual Charity
.\. ’/I Golf Outing. Thanks to the generosity of our
sponsors, we have confributed in excess of

$310,000 to numerous non-profit organizations in the first six-
teen years of this event.

Proceeds from this year's charity golf outing will benefit Gi-
bault School and Little Sisters of the Poor. For more informa-
tion about this event, or our council in general, please visit
www.kofc6923.org.

SCHEDULE

REGISTRATION 10:00 AM
LUNCH 11:00 AM
SHOTGUN START NOON

17TH ANNUAL CHARITY GOLF OUTING




GIBAULT

Gibault was founded in 1921 by the Indiana Knights of Colum-
bus to provide tfroubled children and families the opportunity to
grow emotionally, educationally, spiritually, physically and so-
cially. The children’s growth occurs within a highly structured
environment where the youth can test new behaviors while
working on individualized treatment plans. Treatment plans are
designed to teach students to improve their life skills so that
they can maximize their potential to accept responsibility for
their actions and to gain control over their behaviors.

Gibault seeks to correct critical thinking errors, as well as
skewed perceptions of socially and morally acceptable behav-
jors in troubled youth. Gibault's audience is the children, fami-
lies, and communities we serve.

The children who benefit most from the services Gibault pro-
vides are: those with mild emotional disturbances, aggressive
and oppositional behaviors, substance abuse issues, victims of
physical and sexual abuse, perpetrators of physical and sexual
abuse, learning disabled children, and children with a variety of
clinical diagnosis.

For more information, please visit www.gibault.org

LITTLE SISTERS OF THE POOR

On October 25, 1792, in the fishing port of Cancale, in Brittany,
France, a little girl was born whose name would one day be
known on every continent. Less than four years later her father
was lost at seq, like so many other Breton sailors. Jeanne Jugen
and her siblings learned from their mother how to live poorly but
courageously, with faith and love in God. When she was eight-
een years old, Jeanne refused a first marriage proposal. “God
wants me for Himself,” she confided to her mother. “He is keep-
ing me for a work which is not yet known, for a work which is not
yet founded.”

She would find this work more than twenty years later in Saint
Servan, a city near Cancale, where she discovered a blind and
paralyzed old woman who had been abandoned. Jeanne
took her in her arms, brought her home and placed her in her
own bed. Another old woman would follow, then a third...The
Congregation of the Little Sisters of the Poor was born.

When Jeanne Jugan died on August 29, 1879, there were al-
ready 2,400 Little Sisters of the Poor caring for the elderly in nine
countries. Today, in -thirty-one countries around the world, we
continue the work begun by Jeanne Jugan by serving the eld-
erly of the human family.

Jeanne often told the young sisters, *Making the elderly happy,
that is what counts.” Today we wish to live out these words of
our foundress with the help of many collaborators and friends.

For more information, please visit www.littlesistersofthepoor.org




